Why Internet Advertising Should Be Your Priority Now?
How couples will plan their wedding 2008

(entire U.S. poll of thousands of couples)

1. Family and friends 86%

2. Internet sources 84%

3. Bridal magazines 66%

4. Wedding planning books 47%
5. Bridal events or fairs 36%

Where should you spend your online advertising dollars first?

FresnoWeddings.Net (blue) Vs. Local Radio Station Sites
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Date: 03/2008  Visits Month Year What are unique visitors?
fresnoweddings.net13,349 -9.5%% -18.4%%¥ The number of visits made to a site. A
alice967.com 2,313 -36.6%% -56.3%%# person can only be counted as one person
softrock989.com 1,755 -52.5%% -80.0%# in a month, but can make multiple site

1,142 62.7%+ -83.3%% VISits.
kjwl.com 2,079 53.7%+ 106.2%+

CONTINUED BELOW (see Wedding Site Comparisons)



FresnoWeddings.Net (blue) Vs. Other Local Online Wedding Sites
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Date: 03/2008  Visits A A
fresnoweddings.net13,349 -9.5%% -18.4%#% The number of visits made to a site. A

pbcv.com 474 123.6%+ 175.6%+ person can only be counted as one person

i h ke multiple si
premierbride.com 8,614  91.7%# 174,204 2 MONth, butcan make multiple site

Visits.
fresnobridestv.com - not enough data
brideandgroomfresno.com — not enough data
theoneweddingplanner.com — not enough data
pbshowplace.com — not enough data

What are unique visitors?

CONTINUED BELOW see POWER & PRESENCE ON THE INTERNET
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Power & Presence On The Internet

If a bride or groom searches for “Fresno weddings” (FresnoWeddings.Net)

AOL Yes 1result# 1 www.fresnoweddings.net

Lycos Pro Yes 1 result# 1 www.fresnoweddings.net

Netscape Yes 1 result# 1 www.fresnoweddings.net

If a bride or groom searches for “Fresno wedding locations” (FresnoWeddings.Net)

AOL Yes 1result# 1 www.fresnoweddings.net

Lycos Pro Yes 1 result# 1 www.fresnoweddings.net

Netscape Yes 1 result# 1 www.fresnoweddings.net

If a bride or groom searches for “Fresno wedding reception” (FresnoWeddings.Net)
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Yes 1 result# 1 www.fresnoweddings.net

Lycos Pro Yes 1 result# 1 www.fresnoweddings.net

Netscape Yes 1result# 1 www.fresnoweddings.net



Power & Presence On The Internet

If a bride or groom searches for “California weddings” (FresnoWeddings.Net)

AOL Yes 1 www.fresnoweddings.net

Lycos Pro Yes 1 www.fresnoweddings.net

Netscape Yes 1 www.fresnoweddings.net

These are just a few of the many examples of FresnoWeddings.Net’s web presence and
power. We have several other sites (aka sister sites) that rank well also. Be sure to ask
us about our sister sites.

If interested in applying for membership — submit our application located at:
http://www.fresnoweddings.net/advertising.html




